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London 2012 and the Bid

London's vision is to reach young people
all around the world. To connect them with

the inspirational power of the Games.

Choose London today and you send a clear
message to the youth of the world: more

than ever, the Olympic Games are for you.

Seb Coe (2005)
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Getting the UK involved

Broxbourne
Hadleigh Farm

Weymouth & Portland
Eton Dorney

Hampden Park

St. James’ Park 

Old Trafford 

Millennium Stadium
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Wimbledon

Wembley

Earl’s Court

Lord’s Regent’s Park

Horse Guard’s 
Parade

Hyde Park

Olympic Park

ExCeL

Royal 
Artillery 

Barracks
Greenwich Park

NGA 1

NGA 2

London Venues
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London’s Olympic Park
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Progress to Date

•Construction timetable on plan

•Handover park in 2011
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Aquatics Centre

http://www.london2012.com/photos/resized/2009/11/11/fullsize/aquatics-centre-roof.jpg
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Aquatics Centre
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Olympic Stadium
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Olympic Stadium
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Olympic Stadium
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1000 Days to Go
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The Role of Culture

Reaching the UK

Building Momentum

Reaching Young People
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Young People
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Local Community
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Marriage of Sport and Art

Pierre de Coubertin 1863 - 1937
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The Cultural Olympiad

A requirement of every Host City

2006 -7 Consultation

3000 People

How should London and the UK present itself?
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March 2008

30

Cultural Olympiad values

– Welcoming the world
– Inspiring young people
– Delivering a legacy
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Structures

Major projects

Inspire Projects

Open Weekend
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The Story So Far
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Artists Taking the Lead
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Unlimited
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What you’re applying forThe Inspire Mark
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Open Weekend

1400 events

Over 1 million people

2010

2011

2012

70% new events

65% attracted new audiences
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The Next 12 Months
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Music Programme - Sounds
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Street Arts Commissions
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Film Programme
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The Year of 2012
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